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COURSE

27170 - Communication, Genre & Mass Culture in the Contemporary World 6Credits, ECTS:

Degree

Cycle

Year

Faculty

COURSE GUIDE 2023/24

323 - Faculty of Social and Communication Sciences

GPUBLI31 - Bachelor's Degree in Advertising & Public Relations

.

.

COURSE DESCRIPTION

The aim of the subject is to help the student to interpret the different manifestations of mass culture (literature, film, 
television, advertising and fashion...) from a point of view that integrates the gender dimension. Students will learn to 
interpret the cultural manifestations of the 19th and 20th centuries as expressions of a given State of relations between the
genders. 
The subject contributes to developing the degree&#8217;s general competencies, mostly those that refer to the critical 
analysis of cultural projects, and, those more related to history, especially the management of information and its 
organization and transmission both orally and written, individually and collectively. 


COMPETENCIES/LEARNING RESULTS FOR THE SUBJECT

Competencies
G001 - Acquire knowledge and understand the meaning and relevance of theories, concepts and methodologies in the 
context of the (inter)disciplinary field of communication and especially of advertising and public relations techniques.
G002 - Apply theories and methodological tools to practice in different communicative processes and contexts.
G004 - Analyze, interpret, explain and critically evaluate facts, social processes, texts and communicative projects.
G005 - Communicate and present projects, achievements and results of work and research in different genres, formats 
and media of advertising and public relations fluently, effectively and with arguments.
G007 - Apply skills and use techniques, technologies and resources to the development of contents and processes of 
advertising and public relations communication and information in general.
G008 - Plan and design strategies aimed at identifying objectives and planning actions in the context of the development 
of advertising and public relations projects.
G009 - Acquire knowledge and experience of professional environments and routines in order to approach the reality of 
the work of the different professional profiles in the field of advertising and public relations demanded by the market.
G010 - Search, select, prioritize and analyze information and documentation in different sources, adapting its content to 
different forms and narrative strategies.

CB1 - That students have demonstrated possession and understanding of knowledge in an area of study that builds on 
the foundation of general secondary education, and is usually at a level that, while relying on advanced textbooks, also 
includes some aspects that involve knowledge from the cutting edge of their field of study.
CB2 - That students know how to apply their knowledge to their work or vocation in a professional manner and possess 
the skills that are usually demonstrated through the development and defense of arguments and problem solving within 
their field of study.
CB3 - That students have the ability to gather and interpret relevant data (usually within their area of study) to make 
judgments that include reflection on relevant social, scientific or ethical issues.
CB4 - Students should be able to convey information, ideas, problems and solutions to both specialized and non-
specialized audiences.
CB5 - That students have developed those learning skills necessary to undertake further studies with a high degree of 
autonomy.

TRANSVERSALS 
CT2 - Social commitment.
CT4 - Ethics and professional responsibility. 
CT7 - Critical thinking.

CONTENIDOS TEÓRICO-PRÁCTICOS

1. THE FORMATION OF THE CONTEMPORARY WORLD AND ROUSSEAU'S WORK. The objective is to analyze 
Rousseau's novel The New Eloise. 
2. "THE ANGEL OF THE HOUSE" AND THE PUBLIC SPHERE IN THE 19TH CENTURY. Patmore and Ruskin&#8217;s 
literature and Hicks&#8217; paintings are the target of our enquiry.
3. THE "MODERN WOMAN" AND SOCIAL DISORDER. The understanding of  women's fashion in the 1920s. 
4. THE RETURN TO THE HOUSEHOLD AND THE UNHAPPINESS OF WOMEN. The so-called "good wife guides" are 
the point of departure of our analysis. 
5. FEMINISM OF THE 1960S AND 1970S. The analysis of various advertising media of feminism. 
6. POSTFEMINISIM. The understanding of romantic comedies, "Bridget Jones" or "Legally Blonde".
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Evaluation tools and percentages of final mark

TEACHING METHODS
La metodología típica de cada tema es la siguiente:
1. Identificación de un objeto de cultura a analizar.
2. Puesta en común del conocimiento previo sobre el objeto a analizar.
3. Exposición por parte del profesor del contexto histórico en el cual se inserta el objeto de cultura y de los instrumentos 
conceptuales para su estudio.
4. Trabajo individual del alumnado.
5. Análisis del objeto principal de análisis y de otros relacionados histórica o temáticamente, toda la clase o en grupos 
reducidos.
6. Conclusiones, recapitulación por parte del profesor y ampliación de los conocimientos adquiridos.

TYPES OF TEACHING

Legend: M: Lecture-based S: Seminar GA: Applied classroom-based groups

GL: Applied laboratory-based groups GO: Applied computer-based groups GCL: Applied clinical-based groups

TA: Workshop TI: Industrial workshop GCA: Applied fieldwork  groups

M S GA GL GO GCL TA TI GCA

46 14

69 21

Types of teaching

Hours of face-to-face teaching

Horas de Actividad No Presencial del Alumno/a

Evaluation methods

 - End-of-course evaluation

June Sitting.
- June Exam (Four Questions): 6 points.
- Assignments: 4 points.



ORDINARY EXAMINATION PERIOD:  GUIDELINES AND OPTING OUT

 - Written test, open questions   60%
 - Exercises, cases or problem sets   10%
 - Individual assignments   10%
 - Teamwork assignments (problem solving, Project design)   10%
 - Oral presentation of assigned tasks, Reading¿   10%

EXTRAORDINARY EXAMINATION PERIOD: GUIDELINES AND OPTING OUT

July Sitting
- July Exam (Practical/Theoretical Questions): 10 points

The materials can be found on eGela.

MANDATORY MATERIALS
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See the links on eGela.
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University Press.
MCROBBIE, Angela (2010). "¿Las chicas arriba? Las mujeres jóvenes y el contrato sexual posfeminista". Debate 
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Detailed bibliography

Gender and Society
Feminist Media Studies
History and Anthropology
Cultural Studies
Gender and History

Journals

OBSERVATIONS

C3CC01: Understand and critically evaluate the ideas, concepts, theories and strategies of advertising and public relations
to the management of communication, in the context of the processes of economic and communicative globalization. 
C3CC03: Discriminate, value and apply principles, techniques and processes of graphic design and audiovisual narrative 
to the development of projects, identifying aesthetic trends and styles in advertising productions, integrating the gender 
issue. 
C3CC04: Apply techniques and strategies to the diagnosis and management of communication and public relations in 
different communication contexts, media and organizational environments. 
C4CC06: Develop critical ethical thinking applied to the processes of advertising communication and public relations, from 
the knowledge and respect for the fundamentals of law. 


